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List of core indicators for Partnership Instrument (PI) 
 

Core indicators monitor the results achieved in a specific sector or area of FPI intervention – below a 
list of core impact, outcome and output indicators for PI. This list is neither fixed nor exhaustive, and 
is continuously updated as further feedback from intervention / action implementation is gathered.  
 
NB! The FPI impact indicators measuring the achievement of the FPI’s Overall Objective 1 – to 
increase the EU position as a peace actor on the international scene (Conflict Barometer; Global  
Peace Index; Worldwide Governance Indicator), and FPI’s Overall Objective 2 – to advance and 
promote the EU and mutual interests on the international scene are simultaneously core and 
corporate indicators for the PI. 
 

FPI Results Framework Overall Objective 1: the EU position as a peace actor on the 

international scene has increased – Impact indicators 

Indicator1: Conflict Barometer – number of violent and nonviolent conflicts worldwide 
Data source: Heidelberg Institute for International Conflict Research (HIIK)2 
Update: once a year (February) 
 
Indicator: Global Peace Index 
Data source: Institute for Economics and Peace 
Update: once a year 
 
Indicator: Worldwide Governance Indicator – Voice and Accountability 
Data source: The World Bank 
Update: every 5 years 
 
FPI Results Framework Overall Objective 2: the EU and mutual interests have been 
advanced and promoted on the international scene – Impact indicators 
 
Indicator: Number of EU bilateral, regional, inter-regional and multi-lateral cooperation partnership 
strategies which have been enhanced 
 
Indicator: Number of collective approaches and/or practices to challenges of global and/or mutual 
concern which have been developed/embraced/implemented 
 
Indicator: Number of approaches and/or practices beneficial to the achievement of the EU2020 
strategy which have been taken up in partner countries3 

                                                 
1 The numbering of indicators has been removed from this version of the document pending clarification within 
OPSYS architecture. 
2 https://www.hiik.de/en/ 
3 This Impact Indicator relates only to those parts of the Europe 2020 strategy which have not been recorded 
under the previous Indicator “Number of collective approaches and/or practices to challenges of global and/or 
mutual concern which have been developed/embraced/implemented”. 
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Indicator: Number of regulations and standards relating to trade, investment and business in partner 
countries which have been aligned to EU/international standards 
 
Indicator: Number of barriers to market access, investment and business development which have 
been removed 
 
For all impact indicators under Overall Objective 2, FPI.4 is the data source (project reports). 
 
FPI Results Framework outcome indicators for PI  

FPI RF outcome indicators monitor the extent to which FPI has reached its Specific Objectives as 
stated in the Strategic Plan 2016-2020. 
 
General 

 Number of processes related to state-level and sub-state level (bilateral, regional, multi-lateral) 
partnership strategies and policy dialogues which have been influenced 

 Number of processes related to non-state level partnership/agreements which have been 
influenced 

 Number of processes related to partner country approaches to challenges of global concern 
which have been influenced 

 Number of processes related to partner country practices on challenges of global concern which 
have been influenced 

 Number of processes related to the positions partner countries take in the run-up to or during 
regional/international fora which have been influenced 

 
External promotion of internal EU policies 

 Number of processes related to partner country approaches beneficial to the achievement of 
the Europe 2020 strategy which have been influenced 

 Number of processes related to partner country practices beneficial to the achievement of 
Europe 2020 strategy which have been influenced 

 
Trade specific 

 Number of processes related to partner country practices on trade, investment and business 
which have been influenced 

 Number of processes related to the removal of barriers to market access, investment and 
business which have been influenced 

 Number of processes related to the negotiation, implementation or enforcement of EU trade 
and investment agreements with partner countries which have been influenced 

 Percentage of EU companies which acknowledge a positive change in their perceptions of the 
business, trade and investment climate in partner countries 

 
Advocacy 

 Percentage of participants targeted by outreach and advocacy events who acknowledge a 
positive change in their perception of the EU and/or international policies and standards 

 Percentage of participants targeted by outreach and advocacy events who acknowledge having 
engaged further on the topic on their own initiative as a result of their exposure to the events 

 Number of articles published in print and/or digital media about an event 
 
For all the outcome indicators, FPI.4 is the data source (project reports). 
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FPI Results Framework output indicators for PI 

The FPI RF output indicators monitor the results directly generated by the activities managed by FPI, 
based on defined objectives. 
 

 Number of events organised or supported 

 Number of participants in the events organised/supported 

 Percentage of participants who report having benefitted from an event 

 Number of EU companies that participated in an event organised/supported 

 Percentage of participating EU companies which report having benefitted from an event 

 Number of non-EU companies that participated in the events organised/supported 

 Percentage of participating non-EU companies who report having benefitted from the events 
organised/supported 

 Number of outcome statements produced by events funded by FPI 

 Number of communication products developed 

 Number of public/media/communication campaigns designed and implemented 

 Number of knowledge-based products developed, funded by FPI (reports, surveys, analyses, 
implementation plans, etc.) 

 
For all the output indicators, FPI.4 is the data source (project reports). 

 


